PUZINSKI / SELECTED CREATIVE WORK

Static Campaigns

20 campaign collections / static ads, flyers and six complete carousels

PUZINSKI / CAMPAIGNS
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OFFDAY

Homewares & lighting / Editorial product

+ OFFDAY

+ OFFDAY

scroll.f

Table lighting for desks,
shelves and small spaces. /.

Compact table lighting.
A warmer corner of your day.

Or “slow.

FIND YOUR
EVENING LIGHT =
3 A better-lit reason
A little] b to put your phone down.
ittle lamp. s
A ING O
] A lot of atmosphere.” ™ SWITCH YOUREVEN

Al
T

Make compact lighting feel like a meaningful room upgrade. Oversized product photography, warm evening color and editorial
type connect a small footprint with a clear emotional benefit.
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SOFT ROUTINE

Beauty & skincare / Expressive beauty

% soft routine

% soft routine

# soft routine

rltualo EDIT b

Keep what LIFY
earnps) its place. S\MQ

SAVE YOUR
SHELF EDIT -

Your routine

called. /‘>

A considered edit for your
everyday ritual.

MEET YOUR ROUTINE RESET —

A little less.
A little more you.

Make space for a routine you enjoy.

EXPLORE SOFT ROUTINE = !

Turn an overwhelming beauty shelf into a simpler ritual. Playful scale, tactile packaging and a recurring botanical mark carry
the idea from a portrait ad to a product-led flyer.
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RALLY RUN

Running community / Kinetic sports

R RALLY RUN

K RALLY RUN
Thecityis _
your start line.

SATURDAY /8 AM
SOCIAL MILES. EASY PACE.

R RALLY RUN

No personal
hest required.

Easy pace. Good company. _ _
Your kind of run. <

Your pace.
Your place.

A social run, not an audition.

FIND YOUR 3
NEXT RUN -

FIND YOUR PEOPLE =
COME AS YOU ARE. RUN FROM HERE. —>

Make joining a running group feel welcoming. Kinetic routes, candid movement and a clear invitation replace performance
pressure with pace, people and belonging.
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BRIM

Coffee & hospitality / Graphic hospitality

& BRIM o BRIM

Coffeefirst.
Plot second.

Espresso. Filter.
A little room.
to th‘iink.

MAKE THE BREAK
THE BEST PART.

An afternoon worth pausing for.

M—-—‘—

Espresso. Filter. Iced.

TAKE A REAL COFFEE BREAK —

Espresso / Filter /

T _|

MAKE A LITTLE TIME FOR BRIM —

Give the everyday coffee break a reason to be remembered. Bold headline contrast, a distinctive cup mark and graphic product
scenes create appetite and an immediate next step.
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FORMROOM

Movement studio / Human-centered wellness

A FORMROOM

Yorbodvie ot P Startwhere

abe e LC

abefore photo.
Anintroduction to

dn‘ferent on everyone
| mindful movement.

Move for how it

ﬁdS, Find your
starting point.

EXPLORE YOUR

FIRST CLASS — Meet the space

Ask your questions

Find your starting point

‘ FIND YOUR
Different startlng pomts . FORM —

TAKE YOUR
FIRST STEP -

Invite people into movement without before-and-after pressure. Warm human imagery, architectural curves and an inclusive
message make the first class feel approachable.
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HOMEFORM

Interiors / Architectural luxury

fi HOMEFORM

@ HOMEFORM
Love your home.
& HOMEFORM More Space Rethink the room.

Oom for isn,t always Séace I.Dla-n-ning. Materials. Finishing touches.
FGZtL lile. ¥ix more roonn.

v Make your space work
Designed around the way you live. ; I harder for the way you live.

Understand
the room

Explore
the options

SPACE PLANNING / MATERIALS / INTERIOR STYLING

Shape
the details

BEGIN YOUR ROOM EDIT —

START YOUR ROOM EDIT =

BOOK YOUR ROOM
CONSULTATION —>

Sell the possibility of a better room rather than more square footage. Architectural framing, tactile materials and restrained
typography guide the viewer toward a design consultation.
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PATCHWORK

Business automation / Conceptual B2B

By / paste / check / chase /
OPy/PaSte / check / chase /

c
OPY / paste , check / chase /
COpy / paste s checy k / /
SOWY(. paste / Cheg e

Copy | paste Check ., [ chase /
eony / paste / Check cﬁase /
SOPY [ paste / ch, eck ase /

i PATCHWORK

vl ISN’T

| vste ) gy, o ) Shase /
S | asy ek hase / 4
90 | pags, & Cﬁase/
' Wb

W}‘/Pa"&e,
7

LESS
CHASING

u;P)' ’
sz gor
| of '
CLEARER
NEXT STEPS
Start with one process.

Connect the tools. Test the handoffs:

WORKFLOW REVIEW + AUTOMATION BUILD

MAKE THE WORK FLOW =

da PATCHWORK

Thelead arrived.
Did thenextstep?
g

> AR P B

Owner assigned

New inquiry Next action

Capture. Assign. Follow up.
Keep the context.

MAP ONE WORKFLOW =

copy

paste

copy

paste

copy

paste

copy

paste

copy

paste

copy

paste

copy

paste

copy

paste

copy

+ paste

{

& PATCHWORK

COpy.

paste.

More
progress.

Make repeatable work
a connected process.

A clearer way
through.

“

START WITH ONE nex'é‘*"-,_

WORKFLOW —

Explain automation through the business problem it solves: a missing next step. Physical workflow metaphors and an educational
carousel turn a complex service into a practical, understandable offer.
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PATCHWORK / THE CAROUSEL

Five original full-bleed slides / 4:5 / connected visual story

% PATCHWORK 7 PATCHWORK

THELEAD REPLIED.  FAST REPLY.

YOUR SYSTEM
IDN'T.

= Areply is amoment.
~ ) A handoffis a system.
NS /—

% PATCHWORK 7 PATCHWORK » ‘7“, A % PATCHWORK

ONELEAD.ONE OWNER.  AUTOMATE &
ONENEXTSTEP ; THEROUTINE. |~ FIX ONEHANDOFF

Capture th lext. H
fgg%»;%%gg;ﬂ £ %IégPT]Y]gNS . Start with a workflow review —)
TR > Keep a human route for L n +d [
the cases that need judgment. : >
/‘

When context stops,
the next action stalls.

01/05 02/05 03/05 04 /05 05/05

Explain automation through the business problem it solves: a missing next step. Physical workflow metaphors and an educational
carousel turn a complex service into a practical, understandable offer.



AFTERHOURS

Creative education / Tactile culture

« AFTERHOURS

Miake

« AFTERHOURS

GO'(},I%IADEAS The first draft
IS allowell

A hands-on

session for Thatahowthe
5 : good
curious minds. version gets started.
Find | Make | Shape
the idea the draft what matters
MAKE YOUR FIRST DRAFT — FIND YOUR NEXT
WORKSHOP —

Make a creative workshop feel useful before someone attends. Tactile visual metaphors introduce the offer; the carousel
demonstrates a clear framework for a stronger creative brief.
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AFTERHOURS / THE CAROUSEL

Five original full-bleed slides / 4:5 / connected visual story

« AFTERHOURS « AFTERHOURS

STARTWITH
THE TENSION.

What do they

« AFTERHOURS

« AFTERHOURS e | « AFTERHOURS

& want? What

2 ' ” zd ’ f,_.“' / z/j S getsinthe way? =

uild an idea 4 3, "—'J' e

people can feel. — i L %ﬂiﬂgﬁd
: A ot - 7 image beats five

“ decorations.

Concept. Copy. Compa&itz'on.
FExplore the workshop =

01/05 02/05 03/05 04 /05 05/05

Make a creative workshop feel useful before someone attends. Tactile visual metaphors introduce the offer; the carousel
demonstrates a clear framework for a stronger creative brief.



QUINCE

Artisan bakery / Woodcut food identity

NOT ALL GOOD THINGS g
BREAK BREAD.
LAY NOT THE MOMENT

—— Daily loaves / Pastries / Coffee —

Make a bakery distinctive without relying on another product photograph. Original engraved illustration, warm two-color
printing and a memorable bread-sharing idea form a coherent poster and flyer pair.
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PAWSIDE

Pet care & grooming / Playful mascot-led identity

HEIR NEXT
FAVORITE PLACE,

Grooming. Play. Good company.

PAWSIDE

MOR

E THAN
A QUICK TRIM.

[ Thoughtful Ready for the

Meet & greet grooming '  next adventure

Position grooming as thoughtful care rather than a quick trim. A friendly dog emblem, illustrated neighborhood world and
explicit service cues carry one approachable identity across both formats.
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TIDEBOUND

Outdoor travel / Topographic adventure identity

~ TIDEBOUND

TAKE THE
LONG WAY OUT.

Guided coastal adventures, at a human pace.

FIND YOUR NEXT ESCAPE =

~ TIDEBOUND

LESS ITINERARY.

MORE OUT THERE.

Coastal ® Small-group ~@, Route
walks ~iar paddles :

planning

Sell the feeling of getting outside while explaining the trip. Scenic depth, coastal linework and a consistent wave mark pair

an emotional hero with a more informative travel flyer.
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AURAL

Audio & consumer technology / Futurist precision identity

- AURAL  ———

LESS NOISE.

YOUR OWN SOUN

/ Comfort / Control / Everyday listening

HHNMH“‘“““/ ' N

‘I ALL-DAY
45 ORT

1 "1 INTUITIVE
DD CONTROL

71 IMMERSIVE |\

Headphones for the part _
of the day that’s yours. oA i B
FIND YOUR OWN SOUND = .

. ' | FIND YOUR OWN SOUND —

Translate an audio product into a personal benefit: more room for your own sound. Sculptural product art, frequency geometry
and precise contrast support both the launch message and feature-led flyer.
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THREADFORM

Fashion & streetwear / Brutalist fashion editorial

7 THREADFORM

tmu CL mm.;s

BRSPS T R |

b- - Everyday pieces. A point of view.

YR e T

b 'I'IIBEIIIIH]IIM

A\ a:.! FOR REAL LIFE.
) % AND THE PLANS
\’llll IllIl\’T W\KI:.

Easy layers / Thoughtful cuts /
Everyday essentials

CARGOS
~ AND MORE

Give everyday clothing a confident point of view. Condensed typography, monochrome street photography and red graphic

interventions build a recognizable editorial campaign across formats.
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BLOOMNOTE

Floristry & gifts / Botanical illustrated identity

# BLOOMNOTE

¥ BLOOMNOTE
B e

. : ~ g \ti R\

ikt ko

Hand-tied bouquets / Weekly stems / Table flowers

Make flowers feel like a message with substance. Expressive botanical illustration, an original flower emblem and a restrained
pink-and-wine palette connect sentiment with a direct gifting invitation.
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CLEARSPAN

Bookkeeping & business services / Swiss information design

™ CLEARSPAN -.

KNOW WHERE
THE MONTH WENT.

Bookkeeping, reconciliations and clear monthly reports.

START WITH YOUR BOOKS -

Make bookkeeping understandable to an owner who wants clarity. A bold ledger-led ad creates the hook; a five-slide sequence
explains records, questions, review and a repeatable monthly handoff.
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CLEARSPAN / THE CAROUSEL

Five original full-bleed slides / 4:5 / connected visual story

i CLEARSPAN i CLEARSPAN

LT EMD | ONE PLACE
SEARCH PARTY. FOR THE PAPER TRAIL.

Gather records before the questions start.

A cleaner close starts before the report.

01/05 02/05

i CLEARSPAN

ASKONCE.
TRACK THE
ANSWER.

Keep the question, owner and
next action together.

03/05

m CLEARSPAN

RECONCILE

FIRST.

Review differences. Keep the source trail.

04 /05

Make bookkeeping understandable to an owner who wants clarity. A bold ledger-led ad creates the hook; a five-slide sequence

explains records, questions, review and a repeatable monthly handoff.

m CLEARSPAN

CLOSE THE
MONTH.
KEEP THE
CLARITY.

Build a cleaner monthly

handoff. Start with your books = _3
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GOOD SORT

Laundry & home services / Tactile playful typography

= GOOD SORT-

' YOUR CHAIR IS NOT

\A LAUNDRY BASKET.

Wash, fold and a little more breathing room.

. ’
= MAKE ROOM FOR YOUR WEEK-> -

Turn a familiar household frustration into a specific service benefit. A characterful laundry scene leads into a practical
five-slide sequence about care notes, preferences and an easier handoff.
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GOOD SORT / THE CAROUSEL

Five original full-bleed slides / 4:5 / connected visual story

(P

®,GOOD'SORT

. THE LABEL GETS
ue FINALS

g

jc-care notes:
Shfirlzi:g pyeferences
~ and specid

01/05 02/05 03/05 04 /05

Turn a familiar household frustration into a specific service benefit. A characterful laundry scene leads into a practical
five-slide sequence about care notes, preferences and an easier handoff.

| requests. |
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NORTHLINE

Cycling & repair / Industrial engineering identity

@ NOR NORTHLINE

THE BEST PARTOF
YOUR L'ﬂMMlITE

IS THE RIDE. /

CALIPER
BODY

BRAKE
PADS

— RETURN
SPRING

MOUNT
BRACKET

—— Bike care for the city miles. ‘;’

THAT NDISE ISN'T 4
PART OF THE PLA YLIST.

——— — g

/ GET A SMOOTHER,
QUIETER, MORE RELIABLE RIDE

WITH EXPERT CYCLING SERVICE ' EVERYDAY
s - 5 -/ iuie GEARS WHEELS ruﬁ%ps

Brakes / Gears / Wheels / Everyday tune-ups

Make bicycle maintenance relevant to the ride someone wants to enjoy. Detailed mechanical imagery, chain geometry and
industrial graphics connect a tune-up offer with recognizable everyday friction.
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OPEN SHELF

Independent bookshop / Literary editorial identity

00 OPEN SHELF

A GOOD BOOKIS
A CHANGE OF PLANS.

Independent picks. Unexpected chapters.

FIND YOUR NEXT READ —

Sell the discovery an independent bookshop can offer. A book becomes a doorway in the hero; an editorial carousel helps
readers choose by mood, time and the details they love.
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OPEN SHELF / THE CAROUSEL

Five original full-bleed slides / 4:5 / connected visual story

0 OPEN'SHELF

% o — SR : 8

BRING ONE BOOK - | LEAVE WITH .. @

g

&Rt »

* 't
L8

0 OPEN SHELF™, | o0 L3 OBEN SHELE S\ e
N1 8 OO

STARTWITH o+ 7] TEN MINUTES /s

ABOOKCAY = g
CHANGE YOUR PLA :

g o Tell us when you read.
: | A different world? 2 - We'll help you choose a fit.
Independent picks. . A sharp idea? 2
Unexpected chapters. .. g el Y One more chapter?

Find your next read —

01/05 02/05 03/05 04 /05 05/05

Sell the discovery an independent bookshop can offer. A book becomes a doorway in the hero; an editorial carousel helps
readers choose by mood, time and the details they love.



LITTLE ORBIT

Children’s creative education / Cut-paper illustration identity

# LITTLE ORBIT

" creative workshops
> for curious kids.
/

~ FIND THEIR NEXT

\ ADVENTURE .

Show parents what creative exploration can feel like. An imaginative paper world introduces the workshops; a playful
illustrated carousel makes the process tangible through questions, shapes and storytelling.
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LITTLE ORBIT / THE CAROUSEL

Five original full-bleed slides / 4:5 / connected visual story

= = ' ;:“‘15LL1uE Storr, Jos s”
: - N Ask what they “‘ae\g;d : DVENTUR

and what happe“

what co

hops
WOrks P \ th| s beCOm

\ 4 ey
5 ’ C;:r Cul'lous |d$ -
S a1 A.A
TRy ML |
¢
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Show parents what creative exploration can feel like. An imaginative paper world introduces the workshops; a playful
illustrated carousel makes the process tangible through questions, shapes and storytelling.



VELA

Restaurant & hospitality / Engraved bistro identity

N ELAS

SVET.AN,

KITCHEM & TABLE
KITCHEN & TABLE

YIAY FOR A _
b  ORDER SOMETHING,. i

Small plates | Seasonal mains | Something sweet

FIND YOUR TABLE —

Build desire for an evening around the table. Engraved food illustration, botanical details and one fixed hospitality wordmark
hold the identity together across both restaurant layouts.
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