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Avenor
Quiet luxury, made visible in the details.

Cinematic interiors, tactile craftsmanship and a structured project brief bring luxury renovation into a clear decision
journey.

THE VISITOR

A homeowner needs to judge the standard of the work, find the right project
scope and understand how a conversation begins.

THE BUSINESS OBJECTIVE

Attract relevant full-home, kitchen and bathroom inquiries with enough
context to discuss scope, timing and fit.

THE CREATIVE DECISION

A full-room view establishes atmosphere; close-up stone edges and joinery make the attention to craft visible. Ivory serif typography and restrained controls keep
the presentation calm.

THE JOURNEY

01

Recognize the service

02

Find the project scope

03

Look at the craftsmanship

04

Understand the process

05

Outline the space

06

Discuss the brief
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Every section has a job.
Visitor needs and business purpose, considered together.

01 / An immersive opening

Visitor: See the atmosphere of a finished space and identify residential renovation
immediately.

Business: The interior and material-detail strip position craftsmanship while keeping
the project CTA visible.

02 / Start with everyday life

Visitor: Consider what works and what needs to change before choosing finishes.

Business: The opening questions encourage a practical brief rather than an
aesthetic request without context.

03 / Three clear service routes

Visitor: Recognize whether the whole home, kitchen or bathroom route fits.

Business: Service-specific paths keep different project scopes understandable and
prepare a relevant inquiry.

04 / Craft at close range

Visitor: Inspect the edge of the stone and the meeting of timber surfaces.

Business: Visible details substantiate the design language through the artwork
instead of relying on generic luxury claims.

05 / The bigger spatial picture

Visitor: Imagine circulation, proportions and use beyond an isolated surface.

Business: A living-space moment broadens the offer from kitchen details to
whole-home thinking.

06 / A four-stage process

Visitor: Understand the brief, scope, proposal and coordination before contacting.

Business: Clear stages establish what the first conversation must resolve and help
frame responsibilities.
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Every section has a job.
Visitor needs and business purpose, considered together.

07 / A tactile material edit

Visitor: Compare the character of stone, timber and metal in one visual language.

Business: Material photography differentiates the approach and gives the scope
discussion a concrete starting point.

08 / Project factors made explicit

Visitor: Prepare thoughts about scope, property, finish and timing.

Business: The four factors introduce the information needed for an informed project
discussion.

09 / Answers before the form

Visitor: Resolve whether one room is possible and whether an inquiry creates a
quote.

Business: The FAQ addresses fit and expectations before the business reviews a
brief.

10 / A staged project inquiry

Visitor: Start with project type, property, location and planning stage.

Business: The first step collects useful context; project details and contact
information follow without an immediate price promise.

11 / A considered finish

Visitor: See the same craft language applied to a different everyday room.

Business: The bathroom scene demonstrates visual consistency across services
and leads back to the project route.

12 / One clear final action

Visitor: Return to a calm invitation to discuss the space.

Business: The closing repeats the inquiry purpose and keeps the next step
consistent with the opening.
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From interest to context.

A useful inquiry handoff

Carry the selected project type into the details step. Preserve property, location and planning-stage values; collect priorities and
contact details next. The inquiry introduces a proposal discussion, not an instant fixed quote.

Search content architecture

Distinct full-home, kitchen and bathroom destinations connect New York intent with useful scope and planning information.

What to measure next

Review inquiry starts, completed briefs and the relevance of subsequent project conversations. Keep contact, location and budget
values outside analytics.
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