PUZINSKI / WEBSITES & LANDING PAGES 06 / Skin, fillers & spa

Nuelle

Personal care, without the pressure to self-diagnose.

Warm skin photography and precise editorial layouts guide people from a broad concern to an informed consultation
request.

THE VISITOR THE BUSINESS OBJECTIVE

A visitor may know what they want to discuss without knowing a treatment Create a useful first-contact route while keeping clinical decisions, sensitive

name, suitability or the exact scope of care. history and appointment confirmation in the appropriate consultation
process.

THE CREATIVE DECISION

Realistic skin texture and warm macro photography establish the subject. Cream, black and turquoise keep treatment routes, consultation information and inquiry
controls distinct.

THE JOURNEY
01 02 03 04 05 06
Find a starting point Explore care routes Understand the Consider suitability and Ask practical questions Request a visit

consultation costs

Strategy / art direction / conversion copy / desktop & mobile visual design puzinski.com / info@puzinski.com
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Skin treatments, dermal fillers and spa rituals. . g \ —

A personal plan starts with a conversation.

Explore treatments

01 / Skin treatments 02 / Dermal fillers 03 / Spa rituals



A PLACE TO START

Youdon'tneed a
treatment name.

Just a starting point.

Bring what you'd like to explore. We'll talk through
the options with you.
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Find your 47724 of care.

Skin treatments / Dermal fillers / Spa rituals

01 / Skin treatments 02 / Dermal fillers
Facials and skin-focused care, Consultation-led options
planned around your goals. for volume and definition.
Explore skin A Explore fillers A

03 / Sparituals

Unhurried facials, massage
and time to reset.

Explore spa A

Good care starts before treatment.

01 / Listen first 02 / Talk it through
Understand what matters Options, suitability, risks
to you. and aftercare.

03 / Decide together

A plan and clear costs
before treatment.




First,a
conversation.

There’s time to ask.

Your goals

Your history

Options and costs

Your next step

DERMAL FILLER CONSULTATIONS

Fillers.
With the fullie pict

Suitability is individual. Talk through risks and downtime. Understand the plan and cost.

A medical consultation comes before a treatment decision. Explore filler consultations A

Roomto
reset.

Facials, massage and a little |
space in your day. ‘
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FIND YOUR START

What brings you here?

() Skin care l () Fillers

() Alittle reset @ Help me choose

Start with a consultation.

Bring your questions. Explore a personal plan. |

Book a consultation ~

Know the plan. Know the cost.

‘ Treatment scope and pricing follow your consultation.
You'll know the proposed plan before you decide.

Your options What'’s included

Your decision

A few things, Do | need to know which treatment | want? —

No. Start with what you'd like to explore. Your consultation

Czearzy answered helps identify appropriate options.

Can | ask about filler suitability? -+
Will costs be discussed first? -+
How do | request a visit? +




YOUR NEXT STEP Your name

A goodplace ..
[0 Stari.

Phone (optional)

Tell us what you're interested in.
We’'ll help you find the next step.

/ Interested in

/ Skin Fillers

Spa Help me choose

Your questions (optional)

Please leave medical details for your consultation.

We'll confirm a time with you. Privacy

Your next step.
At your pace.

Skin treatments, dermal fillers and spa rituals in New York.

Book a consultation ~

nue"e Treatments Our approach First visit Privacy SKIN, FILLERS & SPA / NEW YORK
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SKIN, FILLERS & SPA / NEW YORK YOUR NEXT STEP

- A good place
Yourskin.  72-CC

L
You r kl”d Tell us what you're interested in.

We'll help you find the next step.

of care.

Skin treatments, dermal fillers and spa rituals.
A personal plan starts with a conversation. Email

Phone (optional)

Explore treatments et

= Interested in
- ' W
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Skin Fillers

Spa Help me choose

Your questions (optional)
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Please leave medical details for your consultation.

We'll confirm a time with you. Privacy

| Your next step.
01 / Skin treatments AZ )/OW” pace-

03 / Sparituals
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Every section has a job.

Visitor needs and business purpose, considered together.

01/ An individual-care opening

Visitor: Recognize skin, fillers and spa while seeing a person rather than an idealized
result claim.

Business: The personal-care message leads toward a conversation and an
understandable care category.

03/ Three care routes

Visitor: Compare skin treatments, filler consultations and spa rituals by purpose.

Business: Distinct imagery and short descriptions organize different types of care
before the inquiry.

05 / The consultation made concrete

Visitor: Understand that goals, history, options and costs belong in the
conversation.

Business: The section gives the next step a practical purpose beyond a generic
booking button.

Selected work / Website strategy & visual design

Nuelle / Design thinking 1 of 2

02 / No treatment name required

Visitor: Start with a concern or interest without interpreting a procedure menu.

Business: The opening explanation reduces the knowledge required to make
relevant contact.

04 / Decisions before treatment

Visitor: See listening, discussion and agreement presented as the care approach.

Business: The principles make listening, explanation and shared decisions tangible
before the consultation.

06 / Fillers with context

Visitor: See suitability, risks, downtime and cost framed as discussion topics.

Business: The design keeps a treatment decision after a consultation rather than
promising an outcome.

puzinski.com / info@puzinski.com
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Every section has a job.

Visitor needs and business purpose, considered together.

07 I A separate spa experience

Visitor: Recognize a less clinical route for facials, massage and time to reset.

Business: The room imagery broadens the offer without merging all services into
one treatment promise.

09 / Scope and cost explained

Visitor: Understand that the plan and pricing follow consultation.

Business: The sequence establishes the decision process before a visitor expects a
fixed treatment quote.

11 / Minimal first-contact information

Visitor: Share name, email, optional phone, broad interest and an optional question.

Business: The form keeps medical details for the consultation and distinguishes a
request from a confirmed time.

Selected work / Website strategy & visual design

Nuelle / Design thinking 2 of 2

08 / Aninterest selector

Visitor: Choose skin, fillers, reset or Help me choose.

Business: A useful recommendation route supports uncertainty and gives the
inquiry broad context.

10 / Questions before contact

Visitor: Check treatment uncertainty, suitability, costs and visit requests.

Business: The FAQ addresses practical objections near the inquiry.

12 / Return to a personal pace

Visitor: End with a recognizable consultation invitation and the same care language.

Business: The closing keeps the next step consistent across desktop and mobile.

puzinski.com / info@puzinski.com
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From interest to context.

A useful inquiry handoff

Collect contact details and a broad interest only. Keep the optional question field separate from medical history, carry Help me choose
through the route and confirm a time separately.

Search content architecture

Skin treatment, filler consultation, spa and New York intent connect to clear service destinations and consultation preparation.

What to measure next

Review aggregate inquiry starts, requests and later confirmed consultations privately. Exclude medical details, care choices and free
text from advertising and analytics.

Design scope: complete desktop artwork, mobile views, copy and strategy puzinski.com / info@puzinski.com
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